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This article was prompted by a January 23, 2003 article by Globe and Mail 

columnist Lawrence Martin headlined, “It’s not Canadians who’ve gone to the right, just 

their media.” Martin wrote, in part: 

“You have a bit of a problem here,” a European diplomat was saying over 
lunch last week. “Your media are not representative of your people, your 
values.” So many of the political commentators are right of centre, the 
diplomat said, while Canadians themselves are in the moderate middle. 
There’s a disconnect. Who could disagree? 
 

 What were the reasons for this? Aside from the obvious—the news media are 

corporate controlled and therefore tend to advance big business’ agenda, which strongly 

leans toward right of centre—there are other factors. That was made quite plain (on 

January 31 and February 1, 2005) when the Senate Committee on Communication and 

Transportation came to Vancouver during a cross-country fact-finding expedition to hear 

about media concentration in Vancouver. 

 According to The Missing News: Filters and Blind Spots in Canada’s Press by 

Robert Hacket and Richard Gruneau (2000, available from the BC Canadian Centre for 

Policy Alternatives), there is a distinction between concentration and monopoly in the 

news media. Concentration measures the extent to which one or a few companies 

dominate the industry regionally or nationally; monopoly refers to the lack of competition 

within a given market. 

 If one thinks about it, one realizes concentration leads to monopoly. 
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From an article by Kevin Potvin (“The Senate came to town, in case you didn’t 

notice,” The Republic, February 3-16, 2005), “Editorial monopolization in Canada is 

most pronounced in the Vancouver media market, now legendary for being the most 

monopolized not only in Canada but in the whole Western world.” 

 According to an article in the online journal, The Tyee (www.thetyee.ca), on 

January 28, 2005, by Donald Gutstein (one of the contributors to The Missing News), 

headlined, “Senate Comes to Scrutinize Big Media in BC”: 

CanWest Global accounts for 28.5 percent of total daily newspaper 
circulation in Canada. For Vancouver dailies it is 100 percent – the Sun and 
the Province. Factor in the national papers, the National Post (also owned by 
CanWest) and the Globe and Mail (owned by Bell Globemedia), which have 
little local news, and CanWest still accounts for over 90 percent of daily 
circulation. 
 

 What was the Senate Committee told? Kirk LaPointe, now the Vancouver Sun’s 

managing editor but at the time working for the Toronto Star, gave a presentation to the 

Committee. Donald Gutstein: “LaPointe framed his comments with some broadsweeping, 

unsupported claims: big media are ‘very good,’ there’s no connection between cross-

media ownership and declining journalism [“convergence”—RA], and convergence so 

far has been ‘profoundly positive.’” 

But what’s the federal government’s take on concentration and monopoly 

influencing the news? Kevin Potvin: 

The government of Canada, for instance, has refused to consider whether 
there is even a monopoly over editorial content. The competition tribunal 
considers it the limit of people’s concerns that they worry instead only about 
whether there is an advertising monopoly in the marketplace (which they 
have decided there isn’t because there are advertising markets on the 
Internet). 
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 Consider the advent into the Vancouver free news dailies market of the miniature 

newspapers, Metro, The Dose, and 24 Hours. CanWest outright owns Dose and 

furthermore owns a share of Metro. Judging from the content of these newspapers, 

advertising appears to be uppermost in the news media companies’ agendas. 

 However,  “Media not impartial, majority say,” was the headline of a June 11, 

2004 Vancouver Sun article, which stated, “An overwhelming majority of Canadians 

believe the news media do not provide impartial facts but are often influenced by 

powerful people, according to the results of a national survey.” 

From The Missing News: 

The most obvious—and the most widely voiced—concern is that 
concentrated media ownership potentially puts too much political and cultural 
power into too few hands… This argument was later reiterated by Paul 
Audley, after intensive research into Canada’s “cultural industries.” Writing 
in the early 1980s, Audley argued that the corporate news media in Canada 
maintain a “basic commitment to the business community’s views on public 
issues rather than to a wider range of interests.” Under such circumstances, 
information that casts business in a bad light is likely to be underreported in 
the news. Consider a further implication of profit-oriented media ownership. 
Competitive pressures, leading to a bottom line perspective, pose significant 
challenges to any “public service” component that may be associated with 
editorial content… [C]oncentration multiplies the opportunities for a media 
owner to impose his (or, very occasionally, her) own agenda on news 
coverage. 
 

 Convergence, monopoly, concentration: These concepts easily lend themselves to 

the promotion of business-favourable propaganda by the corporate-controlled news 

media. 

 From Not a Conspiracy Theory: How Business Propaganda HIJACKS 

Democracy, 2009, by Donald Gutstein: 

[T]he mainstream media didn’t report an even bigger story [than not alerting 
investors about the market’s highly leveraged structure]: the prolonged and 
highly sophisticated propaganda campaigns mounted by business to change 
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our minds on fundamental issues of social and political life. For thirty-five 
years, dozens of business-backed think-tanks in the United States, Canada 
and most other countries have been beating the drum for deregulated markets, 
lower taxes for the wealthy and for weak, ineffective government. It requires 
no genius to realize that an unregulated market coupled with a government 
with no appetite for oversight except to enforce rules that protect the 
unregulated market is of great advantage to business… This massive anti-
government, anti-regulation exercise in corporate propaganda worked 
because the media didn’t report the story… [A]s citizens who were—and 
are—continually misled by the mainstream media, we risk losing a lot more; 
our ability and obligation to govern ourselves. 

  
 When one considers that the federal Conservatives are more business-friendly 

than the other political parties, and that Prime Minister Stephen Harper’s professional 

training was in economics, it comes as no surprise that the cumulative effect of the 

business propaganda over the past thirty-five years has resulted in Stephen Harper being 

Prime Minister and the federal Conservatives being the governing party of Canada. 

 However, as was stated at the beginning of this article, Canadians remain 

moderate in their views despite attempts to prove otherwise. That’s why Harper and the 

Conservatives have only ever managed to win minority governments in election after 

election. 

 In perhaps an attempt to gain Harper a majority government, Quebecor, which 

owns Sun Media, tried to set up a new TV channel to be called SunTV, which has been 

dubbed “Tory TV” and “Fox News North” by its critics. (Fox News, operating in the 

United States, is noted for its blatant right-wing commentaries.) Quebecor hired Kory	  

Teneycke, Mr. Harper’s former director of communications, as its vice-president of 

development, a good indication of the direction in which the news station was headed. 

(He subsequently resigned.) Quebecor asked the federal Canadian	  Radio-‐television	  and	  

Telecommunications	  Commission to have SunTV carried as a mandatory part of cable 
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TV service, like the Canadian Broadcasting Corporation, Canada’s most popular news 

source.  

 Quite possibly influencing the CRTC decision were the objections of renowned 

author Margaret Atwood, who signed a petition against allowing the TV station to be set 

up and explained her reasons for doing so. 

 Ms. Atwood's wasn’t concerned about the station itself. (Why would she be? 

After all, she is a defender of free speech, isn’t she?) Instead, she was worried about 

potential interference by the Harper government with the CRTC. “Some people signing 

the petition object to the expected content. I object to the process,” she told The Globe 

and Mail. “It's the [prime ministerial] pressure on yet another civil servant that bothers 

me. These folks are supposed to be working for the taxpayer, not the PM.” 

 She cited the resignation of the head of Statistics Canada over the federal Tories’ 

decision to scrap the long-form census as another example of political interference. 

 “It's part of the ‘I make the rules around here,’ Harper-is-a-king thing,” she wrote 

in an e-mail to The Globe and Mail. 

 The CRTC wasn’t going to allow “Fox News North,” as it was originally 

proposed, but when Quebecor dropped its mandatory “must-carry” stipulation on cable 

TV, the CRTC allowed the TV station to go ahead. 

 For about a decade, the CRTC was slowly trying to decide whether to allow false 

or misleading news to be disseminated. The recent sudden high interest by the CRTC in 

this problematic and seemingly anti-democratic regulation caused at least one Opposition 

member to remark on it and the unusual coincidence of the arrival of SunTV. 
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 On February 18, 2011, the CRTC decided not to go ahead with this controversial 

regulation. CRTC Chairman Konrad von Finckenstein said, “We never wanted to touch 

this thing. We put it forward because we were ordered to do it.” Who gave the order? 

 If Harper wants to win a majority government, SunTV isn’t the way to go about it. 


